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8 News

Launch pad: Robinsons tenant Pam Shotton with tenancy support manager David Nixon 

 My Shout
John Grogan  

 A 
glorious 
summer of 
sport has 
almost ended — 

and soon there will be an 
autumn chill in the air. 

One of my abiding 
memories of 2008 will be 
arriving at King’s Cross at 
half-past eight on a July 
evening. As my taxi sped 
through the London 
streets I noticed every 
pub was packed with 
people watching 
television. In the end I felt 
compelled to join them 
and watch the last few 
minutes of the 
Wimbledon final 
between Nadal and 
Federer. 

Earlier this summer, 
some of the capital’s more 
enterprising pubs decked 
their establishments in 
the colours of one or 
other of the participants 
of Euro 2008 — with 
those choosing Spain 
proving particularly far-
sighted and profitable. 

Three forthcoming key 
decisions by regulators, 
politicians and judges 
will shape the future of 
watching sport in pubs in 
Britain. 

Nick Bish and his team 
at the Association of 
Licensed Multiple 
Retailers have played a 
blinder in persuading 
Ofcom (the 
communications 
regulator) to consider 
commercial as well as 
domestic consumers as 
part of its current 

 Murdoch’s TV sport 
grip may weaken 

competition investigation 
into the pay TV market. 

They have seized on 
Ofcom’s own research, 
which indicates that 
while almost nine out of 
10 household subscribers 
to Sky are satisfied with 
the service they receive, 
less than half of 
commercial subscribers 
feel the same. 

The obvious remedy 
for Ofcom is to insist that 
the Setanta sports 
package becomes 
available on all platforms 
— not just Sky. A decision 
is expected before the 
turn of the year. 

Meanwhile, Culture, 
Media & Sports minister 
Andy Burnham has 
promised a review in 
2008/2009 of the listed 
events that must be 
made available to free-to-
air TV at a “fair and 
reasonable price”. 

For me, the argument 
that some national and 
international events, such 
as the football and rugby 
World Cups, should be 
available free-to-air for all 
the population is as valid 
in a digital world as it is in 
an analogue world. 

Finally, in about 12 
months’ time, the 
European Court in 
Luxembourg will reach a 
decision in a couple of 
well-publicised cases 
concerning the use of 
foreign satellite 
equipment and decoders 
in pubs. 

Already, uncertainty 
has led to a suspension of 
prosecutions in cases 
involving broadcasts 
from other European 
Union countries. 

All in all, Rupert 
Murdoch’s stranglehold 
on sports broadcasting 
in British pubs looks 
slightly less secure than 
it appeared to be 12 
months ago.

John Grogan is Labour 
MP for Selby 

 Pam Shotton is among 
the first new Robinsons 
hosts to take on the 
company’s business 
support package. She 
managed the seven-
figure turnover Airport 
Hotel near Manchester 
for 12 years and took on 
the tenancy last March.

At the end of 
Manchester Airport’s 
main runway, the pub is a 
popular vantage point 
for aircraft-spotters and 
other visitors.

“It’s a one-off pub — 
not the kind of venue just 
any licensee could run,” 
said tenant support 
manager David Nixon. 

“Pam has long years of 
experience running a 
very special pub and was 
the obvious choice.”

The pub opens at 
7.30am for coffee, snacks 
and breakfasts. Staff 
arrive at 4.30am.

“You never know quite 
what to expect,” said 
Pam. “When the new 
A380 super airbus 
landed for the first time a 
few weeks ago, our 
takings on the day were 
up by £1,000.

“We’re operating a 24-
hour business, which 
calls for a major level of 
control. Running the 
place as my own 
business is an entirely 
new experience — so the 
tenancy package has 
been an enormous help, 
particularly as things 
such as payroll, VAT or 
accounts are now my 
responsibility,” she said. 

 Airport licensee lands on her feet 

Three key 
decisions 
will shape 
the future 
of watching 
sport in pubs 
in Britain

 Robinsons tenants 
get more support 
 Package will help new 
and existing tenants 
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 Frederic Robinson has 
launched a new deal for its 
400 tenants, aimed at giving 
them one of the best busi-
ness support packages in the 
industry.

The brewer and pub oper-
ator, based in Stockport, 
Cheshire, is also introducing 
a form of open-book account-
ing to help tenants in their 
crucial first year.

The package covers areas 
such as payroll and accounts, 
sales and marketing, train-
ing, purchase schemes, 
equipment supply and 
maintenance.

Licensees will also get help 
to control energy costs, trade 

overheads and business rate 
revaluations, due next year.

A number of services are 
rentalised and others paid 
for directly by the licensee.

The package targets new 
tenants but more experi-
enced licensees can also tap 
into any part.

The 50 new licensees tak-
ing pubs with Robinsons 
over the next 12 months will 
also receive the services of a 
dedicated support manager, 
who will lead a team moni-
toring newcomers through 
the critical first year.

Areas such as accounting, 
stock-taking, payroll systems 
and VAT returns will be 
monitored and a traffic light 
warning system will flag up 
potential problems.

New tenants undergo a 
pre-entry programme to 
ensure that every business 
service has been set up and 
induction procedures have 
been completed before the 
first pint is pulled.

Robinsons director Wil-
liam Robinson said: “We 
have left no stone unturned 
in this support, which we 
feel our tenants deserve.”

Separately, a scratch-card 
loyalty reward scheme is 
being rolled out at Robin-
sons’ tenanted estate. It gives 
customers a one-in-seven 
chance of a free pint of a 
beer. The cost of the prize is 
shared equally between the 
company and the licensee. 


